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Job Outline


	Post No. :
	POST00000907

	Post Title:
	Marketing Officer  

	Directorate:
	Chief Executives

	Division:
	Communications

	Section:
	Communications

	Reports To:
	Senior Communications Officer / Media Manager

	Location:
	Bickerstaffe House

	DBS Status:
	Enhanced check without a Barred List check

	Grade:
	Grade F


	Role Purpose

	· Under the direction of the Senior Communications Officer / Media Manager to be responsible for the marketing and communications of a number of different priority campaigns and communications activity across services within Blackpool Council.
· To mentor and train the Assistant and Support Officers within the Communications Team.
· To liaise with council departments, assisting them with their business needs, developing and executing campaigns and content to tackle their business objectives and delivering measurable results for the service. 
· To contribute to the enhancement and protection of the Council’s reputation.
· Networking, developing and sustaining relationships with the media.  


	Main Duties and Responsibilities

	· To plan and execute marketing communication plans on behalf of services ensuring that they meet their objectives. 

· Organise own workload to meet deadlines and corporate and service priorities

· Working with research partners use customer insight and consultation to help develop campaign strategy, channel choice and key messages

· Stay abreast of local opinion and feeling on local issues, using a variety of media to do that

· Market test and evaluate campaigns across different audiences
· Identify key marketing trends and emerging technology that may be implemented
· Deliver and execute corporate campaigns, in line with key objectives set, using the full marketing mix
· With support, manage the marketing budget effectively ensuring return on investment for the service.

· Provide advice and support to departments and cabinet members on all aspects of campaigning, branding and promotional activity.

· Improve and advise on service’s area on the corporate website

· Liaise with service users and stakeholders groups developing a good working relationship
· Develop ambassadors for the services across the town 
· Deputise for the Senior Communications Officer / Media Manager as appropriate

· Message development and copy writing

· Assist, advise and support communications staff as appropriate

· Advise heads of service and managers on marketing, campaigns and branding issues.

· Manage third party and client relationship with other Council departments such as corporate print services, and any external relationships with advertising agencies, media companies etc.
· Liaise with journalists at a local, regional and national level as appropriate.

· Establish effective working relationships with colleagues within the team and across the Council.

· To attend service meetings to discuss and advise on their communications activities in line with the corporate communications strategy.
· To provide media relations and social media advice support for the Council and partners, handling enquiries, writing press releases, drafting responses and developing relationships with key journalists.

· Evaluate campaigns and communications work on a regular basis to produce recommendations for improvement. 
· To provide challenge to colleagues on communications and engagement requirements, ensuring objectives are clear, appropriate and easily mapped to corporate and directorate aims, as well as to target audiences. To be proactive, positive and energetic in suggesting more appropriate or effective solutions.


	Qualifications
	Please mark which are Essential or Desirable 
	E/D

	Degree or equivalent qualification in Marketing or related discipline 
	E


	Knowledge, Skills and Experience 
Required
	Please mark which are Essential or Desirable 
	E/D

	· Considerable experience of campaign management and planning

· An ability to understand business/service need and create a campaign plan to tackle that need 

· An ability to liaise effectively across disciplines and organisations at all levels.

· Ability to work to tight deadlines sometimes in a pressured environment.

· Time management and organisational skills to ensure adherence to strict timescales and competing demands.

· High level written and verbal communication skills to present and explain campaign ideas and plans to a non-technical audience.

· An ability to produce and present reports or give advice to senior management level audiences on all aspects of campaigning, branding and promotional activity. 

· Experience of branding within a complex organisation

· Ability to operate with initiative and work independently as a lead specialist in the context of agreed objectives. 

· Considerable experience of using customer insight and consultation to help develop campaign strategy, channel choice and key messages

· Commitment to identifying key marketing trends and emerging technologies

· Experience of working in the public sector or a large and complex business

· Considerable Experience of liaising with journalists at a local, regional and national level

· Experience of presenting papers and making recommendations to meetings in line with the corporate communication strategy. 

· Awareness of evaluating campaigns, reporting on their progress and recommending improvements ensuring best value for money and ROI 

· Considerable experience of using Microsoft Office

· Considerable experience of working within a full service communications team in a busy environment 

· Considerable experience of using social media and other forms of digital marketing

· Experience of using and producing video content 
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	Initiative and Independence

	The post holder will be required to use their initiative and act independently and on behalf of the Council on a regular basis. 


	Relationships/Nature of contacts

	The post holder will work across all departments and services within the Council. The post holder will also work with external marketing contacts on a local and occasionally regional level.
Supporting services e.g. Highways, Traffic, Waste Services and member of the public as part of the engagement/consultation activities. Some members of the public can be abusive and aggressive as they may be unhappy with service provided.


	Responsibility for Resources (Financial, Physical, Capital, Information)

	Financial Resources

No financial responsibility
Physical Resources

Laptop and Phone
Data

Updating Council websites and digital and social media platforms


	Responsibility for People (including supervision/training of staff or clients)

	No direct responsibility for staff, may mentor Student Communications Officer, giving advice and guidance.


	Mental and Emotional Demands

	Mental Demands

The post requires long periods of concentration and good organisational skills and planning
Emotional Demands

None 


	Planning Requirements

	The post holder will produce service marketing plans and support corporate marketing strategy and long term plans – will take several months of planning 


	Key Facts and Figures

	


	Working Conditions  (This information is used to carry out any pre-employment medical questionnaires and to evaluate the Job Evaluation Working Conditions factor)

	Manager Assessment of Working Conditions (percentage of time involved)

	Manual Handling – Heavy Loads (over 25KG)
	0%
	Manual Handling – Light to Moderate (under 25KG)
	2%
	Vibrating plant/ tools/ equipment
	0%

	Noise
	0%
	Repetitive work activity/ operations
	0%
	Prolonged standing/ walking
	2%

	Prolonged sitting in a constrained position
	0%
	Confined spaces
	0%
	Extremes of temperature (e.g. very hot / cold)
	0%

	Adverse weather conditions (e.g. frost, rain, etc.)
	0%
	Working at Height
	0%
	Driving HGV/ LGV/ PCV/ Minibus
	0%

	Fumes, dusts, gases, etc.
	0%
	Solvents, oils, paints, de-greasers, etc.
	0%
	Pesticides, herbicides, insecticides
	0%

	Detergent or other cleaning chemicals
	0%
	Biological hazards (e.g. vomit, urine, blood, sharps)
	0%
	Display screen equipment
	80%

	The job involves working with (percentage of time involved)

	Plant and/or machinery
	0%
	Vehicles (including driving)
	0%
	Electricity
	0%

	Welding
	0%
	Food Handling
	0%
	Animals
	0%

	Working alone
	0%
	Working with vulnerable people
	0%
	Working with people with special needs
	0%

	Working with members of the public
	5%
	Other (please state):
	Multi-agency and group working and preparation of reports 10%

	Frequency of Risks that may apply whilst working in a people related environment

	Risk of Abuse
	Low
	Risk of Aggression
	Low 
	Risk of Injury
	None 


	Vision and Values

	Blackpool Council's new Council Plan outlines what our vision and priorities will be during from 2024 to 2027.
This plan continues to develop Blackpool into a more rounded place, proud of its status as the holiday choice of millions, but with many more strings to our bow than the tourism economy. By building on our strengths and nurturing emerging specialities, we are starting to see the development of a diverse, resilient economy, with a variety of opportunities to suit workers of all skill levels, which both attracts staff and provides further opportunity for them to stay locally as their career develops.

This is the central purpose of our work. Supporting communities without providing opportunities for growth does them a disservice, and a diverse economy is crucial to strengthening our collective sense of place and worth. From large scale projects to small scale changes, intensive engagement to signposting options, this plan also aims to ensure that the council is aware enough of how it can make a tangible difference to people’s lives, and is in a strong enough position to deliver it.
Our vision for Blackpool is that we will:
Retain our position as the UK's number one family resort, with a thriving economy that supports a happy and healthy community who are proud of this unique town.
Our Priorities

We have two priorities:
· Priority one - Communities: Creating stronger communities and increasing resilience.
· Priority two - The Economy: Maximising growth and opportunity across Blackpool.
Our Values

We aim to:

· Deliver quality 

· Be fair 

· Be accountable 

· Be compassionate 
· Be trustworthy


	Equal Opportunities: 

We do our utmost to ensure that here is no unjustified discrimination in the recruitment, retention, training and development of staff on the basis of their age, sexuality, religion or belief, race, gender or disabilities.


